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Chapter 1 
Role of the Market Town Healthcheck 

1.1 History and decline of market towns 

Market towns are an integral part of England’s cultural background. They have 
provided us with a ‘commercial and social’ (Market Towns Healthcheck 
Handbook, 2002) focus point for a town and its surrounding rural areas. It was 
the local availability of goods, services and jobs which made them essential to 
the economy and community and generated local identity and pride. However, 
with the recent changes in the economy and social sectors, such as the 
introduction of large supermarkets, the growth in regional and national chains 
and a decline in local shops and agriculture many market towns are 
threatened with decline. They cannot match or compete with the services and 
facilities available in larger towns and retail and business parks where access 
is easy and a wide range of facilities are available.  

1.2 Introduction to the Market Town Healthcheck 

The market town healthcheck process is an initiative developed originally by 
the Countryside Agency. It was recognised that market towns have a vital 
role to play in providing facilities and services and can act as the hub of a 
community. Despite their importance there was evidence to suggest that they 
were in decline as service centres, but by taking a comprehensive look at the 
town and its surrounding area through the process of a ‘healthcheck and 
development of an action plan, it was believed that the process could be 
reversed. The healthcheck provides a baseline assessment of the town and 
focuses attention on issues relevant to social, economic and environmental 
conditions. It allows the community to understand what issues are important 
locally and how an action plan can be put in place to try and address areas of 
concern or to create opportunities.  The action plan can also be a foundation 
bock in seeking funding for various projects. Enhancing the town will inevitably 
lead to the community taking pride in their market town, and will help to create 
a feeling of association with the past as well as with the modern town.  
Community pride can be a catalyst for action and regeneration. 

An important element in the process is the preparation of an action plan which 
will reflect the community’s needs and aspirations and will be the basis for 
promotion and regeneration. The Action Plan covers all of the possible 
different sectors and ideas, from improving the economy, to dealing with the 
social issues. The healthcheck will enable the market town to identify what 
strengths and weaknesses it has, and what opportunities it has for 
regeneration. It is the action plan which will allow the market town to support 
applications for funding, as it will set out what measures will need to be 
undertaken to help improve the town. 

At present there are many market towns which have either completed a 
healthcheck or are undergoing one, thus showing their success and 
importance in regenerating and promoting areas at risk of decline. 
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1.3  Methodology of the Market Towns Healthcheck 

The market town healthcheck comprises six different stages which are 
explained in the market town healthcheck handbook issued by The 
Countryside Agency (2002). These are summarised in table 1. 
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Table 1: The six stages of the healthcheck 

1. Setting up a market town partnership: 
•	 Identify key stakeholders within the community (e.g. Councillors, 

major employers, etc.); 
•	 Hold a meeting(s) with these stakeholders to discuss the 

healthcheck, the issues there are within the community, and elect a 
chairperson to the partnership; 

•	 Utilise the different members’ skills and information sources to 
collect data and seek specialist advice. 

2. Gaining community commitment: 
•	 Arrange a large community event to establish the main issues within 

the town; 
•	 Construct a SWOT analysis using the results from the event.  
•	 Possibly organise other events which are more specialised to certain 

areas (e.g., economic, environment, social & community, and 
transport & accessibility.) 

3. Completing the healthcheck: 
•	 Complete the ‘snapshot’ of the market town. The ‘snapshot’ is a 

factual summary of the facts and figures of the market town, so one 
can gain an initial understanding to the different issues the town has 
in terms of economy, environment, social & community, and 
transport & accessibility. 

4. Creating a vision: 
•	 Prepare a mission statement, with the aid of the partnership stating 

what the town’s aims and objectives are. 

5. Preparing an action plan: 
•	 Using the data from the previous section (Creating a vision), develop 

a action plan for the town; 
•	 The action plan should set out short and long term goals; 
•	 The different goals/objectives should be prioritised; 
•	 The action plan should also include where the resources are coming 

from. 

6. Putting the plan into action: 
•	 Using the action plan, the different schemes and initiatives should 

begin to start; 
•	 The partnership should be continually monitored for possible 


reconstruction; 

•	 The different schemes and initiatives which have been put in place 

should be continually monitored and evaluated. 

NB: It is important to note that these six stages are guidelines towards 
completing a healthcheck, and although they will provide the basic 
structure they may slightly differ when put into practise. 
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Chapter 2 
The ‘Snapshot’ of Raunds 

2.1 Creating a ‘Snapshot’ of Raunds 

Creating a ‘snapshot’ of Raunds means to develop a factual guide of what 
Raunds has to offer by analysing information about a variety of factors relating 
to its social, economic and environmental condition.  Worksheets created by 
the Countryside Agency are used to collect and analyse information to help 
provide baseline information as a starting point in the healthcheck process. 
These worksheets cover the following topics: 

• Economy; 
• Environment; 
• Social and community; 
• Transport and accessibility. 
To further enhance the ‘snapshot’ of Raunds, a hinterland boundary was 

drawn up, showing the town’s sphere of influence to the surrounding areas 
(shown in Illustration 1), i.e. the communities around Raunds which use the 
town for its facilities and services. 

2.2 The hinterland of Raunds 

Illustration 1: The hinterland of Raunds 
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The hinterland of a town describes the extent to which a town has an 
influence of the surrounding area. Illustration 1 shows the hinterland of 
Raunds. This hinterland boundary was formulated by taking into account: 

1. The catchment area of Manor School and Sports College.. 
2. The boundaries of the Saxon Ward (east Raunds) and the Windmill 

Ward (west Raunds). 
3. Other healthchecks have been undertaken in Irthlingborough and 

Thrapston, and their hinterland boundaries were taken into account to 
see where their main sphere of influence reached out towards Raunds. 

4. The ‘Design for the Future’ discussion paper, produced by the Council 
as part of the review of planning policy in June, 2004 also includes 
Hargrave, Stanwick and Ringstead within the hinterland of Raunds. 

It is important to note that Rushden is close to Raunds. Rushden is the largest 
town in the east Northamptonshire area, and it therefore has a larger selection 
of services and facilities consequently Raunds’ hinterland is affected by 
Rushden and the influence it has. 

2.3 Economy 

Background 

East Northamptonshire has a strong historical relationship with the leather and 
shoe industry, hence the leather belt surrounding the East Northamptonshire 
Council emblem. Raunds was part of this successful East Northamptonshire 
leather industry and is best known as the home of the British Army boot 
culminating with a famous march in 1905 to London over a dispute about pay. 
However, the general decline in manufacturing led to the eventual demise of 
the leather and shoe industry in Raunds. 

The decline in the boot, shoe and leather processing industry affected 
the economy of Raunds as it did many other parts of the county.  This, 
together with competition from nearby large towns, which provide a wide 
range of jobs, shops and leisure facilities, has affected the economic and 
social stability of the town, and the environment has also suffered. 

Raunds’ major employer at present is the Co-op shop which not only has a 
supermarket but also a furniture store close to it. 

The local economy 

•	 The local economy is highly dependent on the Co-op as it is the largest 
employer within Raunds with its two large outlets, one being the 
supermarket the other a furniture shop. 

•	 Other major businesses within Raunds are the Hotpoint warehouse 
based on Warth Business Park and RPC Containers. However, with 
Hotpoint being a distribution outlet it does not provide many 
employment opportunities within Raunds. 

•	 There are a number of empty shop units in Raunds. This may indicate 
a slowing down in the economy and the beginnings of decline as there 
is no evidence that businesses are coming forward to take on empty 
units. 
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•	 Despite this, the town centre still provides for most day to day needs, 
with the Co-op food store and Spa providing a range of choice, and 
there is an active street market held each Friday.  There is little in the 
way of comparison goods however, and people from the town and the 
hinterland would need to travel elsewhere for furniture, clothing and 
similar goods. The small number of shops and limited range does little 
to add to the shopping experience, an activity of choice for many 
people who enjoy the social aspect of visiting larger centres or retail 
parks. 

Employment 

•	 The workforce of Raunds comprises of 52% women and 48% men. 
•	 64% of the workforce is full time and 36%, part time. 
•	 The main area of employment within Raunds is within the 

wholesale/retail trade sector with 29% of the work force. These figures 
may be accounted for by Co-op being the major employer within 
Raunds. The second highest area of employment is within 
manufacturing with 20%, which probably relates to the RPC site within 
Raunds town centre. 

•	 Manor School and Sports College is also a high employer, with 150 
persons. 

•	 Other sectors of employment are within hotels and restaurants (6%) 
and transport, storage and communication (2%). The agriculture, 
hunting and forestry sector has 0% of employees from the Raunds 
workforce, which perhaps reflects the declining status of agriculture as 
an employer in is primarily rural area. 

(Source: Annual Business Inquiry, 2002). 

Unemployment 

•	 Unemployment within Raunds has decreased significantly in recent 
years. From 1996 to 2004, the total number of claimants has dropped 
from 108 to 62. 

•	 The Census 2001 showed that unemployment levels within Raunds is 
relatively low with 2.2%, (2.42% Raunds Saxon and 2.01% Raunds 
Windmill), whereas the national average at that time was 2.5%. 

•	 The amount of long term unemployed within the area was 16% in 
Raunds Saxon and 21.05% within Raunds Windmill, whereas the 
district was 23.8%. Again, Raunds was below the average, though the 
Saxon Ward is considerably higher than Windmill Ward. 

(Source: Census, ONS, 2001) 

Household earnings 

•	 Household earnings within the area are only listed through East 
Northamptonshire as a whole. These statistics are as follows: 

7 



Table 2: Average household earnings 

Gross weekly Male Av. Female Av. Average 
earnings Earnings Earnings Earnings 
East 
Northamptonshire £509.70 £357.10 £456.20 
East Midlands £480.40 £363.60 £439.40 
National Average £525 £396 £475.80 

(Source: NOMIS – New Earnings Survey: residence based statistics by SOC 
2000 occupation 2003) 

These statistics show that East Northamptonshire has a lower earnings total 
than the national average, but has a higher rate than the East Midlands. It is 
reasonable to conclude that because earnings in East Northamptonshire fare 
well in comparison with other nearby areas, this will apply also to earnings in 
Raunds. However, an important point to note is that the female earnings 
within East Northamptonshire are the lowest comparative earnings of all.  

Education and Training 

•	 The education attainment levels for people aged 16-74 in Raunds are 
as follows: 

Table 3: Percentages people with or without qualifications in Raunds 

Raunds 
Saxon 

Raunds 
Windmill Raunds 

National 
Average 

No Qualifications 24.90% 33.20% 28.88% 29.10% 
Degree level or 
higher 16.90% 7.50% 12.39% 19.80% 

(Source: Census, ONS, 2001) 

There are a few important points to take from table 3 A plus point would 
be that in terms of having no qualifications Raunds on the whole is 
below the national average, but on the other hand the number of 
people with a degree level education or higher is below the national 
average. However, the most noticeable point taken from table 3 is the 
poor education levels of Raunds Windmill, as its statistics are 
significantly lower than that of Raunds Saxon and the national average. 

•	 The town centre does possess a recruitment agency, which deals in 
recruiting those who are qualified for industrial work such as HGV 
drivers. 
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Tourism 

•	 In 2002 approximately 2.3 million visitors came to East 
Northamptonshire and spent £71.9 million. Tourism supports 2,123 in 
the area with 1,768 directly related tourism jobs (Source: 2002 Tourist 
Economic Impact Assessment for East Northamptonshire). These 
figures show that tourism is a major industry within East 
Northamptonshire and it is a market which can either be targeted 
through actual tourist attractions, or through the use of retail outlets for 
tourist needs. 

•	 The main tourist attraction near Raunds (including its hinterland) is 
Stanwick Lakes, which is owned by the East Northamptonshire Council 
and run by the Rockingham Forest Trust. Substantial funding has been 
secured to develop the project and much work is now underway on the 
provision of facilities. 

•	 Raunds is not a tourist destination and has no outlets where tourism 
merchandise is available. In heritage terms however, Raunds is a very 
important settlement.  In particular the Church is well known for the fine 
quality of its rare medieval wall paintings.  Furthermore archaeological 
remains of several important manors and Roman, Saxon and Medieval 
settlement remains have been found. Research into the area has 
assumed international significance in the understanding of the 
development of settlements and landscape.  There is potential 
therefore to enhance the status of Raunds in heritage terms by 
promotion of these assets. 

Current initiatives 

•	 A recent successful initiative is the Pub Watch scheme which is 
currently running in Raunds. Pub Watch members all have interests in 
their own business’ and the well being of the community. Currently they 
are dealing with the issue of under age drinking within the town centre. 
However, not all businesses who supply alcohol have joined this 
initiative and so the Pub Watch group is applying pressure to try and 
expand the scheme so they can all tackle the issue of under age 
drinking together. 

2.4 Environment 

Raunds stands adjacent to final remaining single carriageway section of the 
A45 trunk road. Although consideration is being given to duelling the road, 
this is likely to be several years away still.  It is surrounded by open 
countryside, but the village of Stanwick to the west is very close to the town, 
and the remaining open field between the two settlements provides an 
important open space between them. Brick Kiln Road to the north, Wellington 
Road, Thorpe Street to the south and London Road to the west, are important 
roads which clearly define limits to the town. However, the east of the town 
has a less clearly defined boundary and opens up into the countryside.   
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The town has a linear central core, spread out along Brook Street, through the 
Market Square and into the High Street. There is no clearly defined centre or 
distinctive architectural style. The Crow Spinney site provides an important 
‘green space’ in the town centre, and wildlife interest is represented at the 
pocket park, an area 1.52 acres which was designated in 1997. It contains 
wildlife such as an old elm hedgerow and the migrant Hawker Dragonfly. 

The town centre 

•	 High Street and Brook Street form a continuous road running north to 
south through the town. They meet at the Square where Marshall’s 
Road and Hill Street also join this main through route.  Just south of the 
Square, the road becomes very narrow, which provides a natural traffic 
calming feature. 

•	 Distinctive buildings include, the Co-op supermarket, the Methodist 
Church, St Peters Church, Thorpe House, The Hall and the Saxon Hall. 

•	 The main central congregation points are in and around the Square. 
•	 The town centre is dominated by small local shops ranging from family 

type businesses to larger chains such as the Spar. There is now only 
one restaurant but several takeaways and public houses present within 
and around the town centre. 

•	 The Square is a main focal point of the centre but it is of little 
townscape or environmental merit. It has public toilets with a nearby 
youth shelter, and unfortunately it has become a meeting place for the 
younger generation, where incidents of anti-social behaviour occur. 

•	 There are a few empty shops beginning to appear with no other 
businesses taking over. The town’s inability to attract new investment 
gives the community a practical example of how their local economy 
may be on the decline. 

•	 There is no consistent building style or materials in the town centre, 
and so despite a number of distinctive buildings, as referred to above, 
there is no continuity or ‘sense of place’ and this detracts visual 
experience and townscape interest. 

•	 St Peter’s Church is a very important building which is not readily 
visible from the main road due to the amount of tree and scrub on its 
west side. At the time of writing repairs were underway and part of the 
building was obscured by scaffolding. 

Gateways to Raunds and signage 

•	 The main access roads to Raunds are good but lack adequate signs to 
inform visitors; there are few and they are unwelcoming. 

•	 Warth Park stands adjacent to London Road and the A45, at the north 
western extremity of the town on entering Raunds, despite the fact that 
much landscaping has taken place, because the site is flat and 
exposed it has a negative impact and currently provides quite an 
unattractive entrance to the town. 
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•	 There is good road access from the town to the surrounding 
countryside, with a sharp change in character where town suddenly 
goes way to open countryside. 

•	 The Town Council notice board is situated by the Council Offices out of 
the town centre, which consequently has led to locals complaining that 
they didn’t know of certain meetings. The meetings were indeed 
displayed on the notice board but due to its position, the information on 
it is unfortunately missed. 

Heritage schemes 

•	 There is funding from the Heritage Lottery Fund for the centenary event 
in May 2005. This funding will be used for the celebrations on the day, 
as well as publishing a book and providing workshops for school 
children. 

•	 St Peter’s Church is currently having its organ refurbished and as 
already mentioned, the building contains medieval wall paintings of 
significant archaeological importance. 

•	 The Raunds Area Project conducted during the 1980s and 1990s and 
again already referred to, confirmed the importance of the town and 
surrounding area as an archaeological resource of international 
significance and one which so far has been under emphasised in terms 
of promoting the significance of Raunds.  Finds have created the 
potential to develop significant visitor interest in the area 

Car parks 

•	 There is a noticeable need for off street car parking spaces within 
Raunds. This need is especially evident where cars line either side of 
Brook Street and High Street during the day and night, which is visually 
unappealing and creates possible safety issues. 

•	 Car Parking takes place in the Square itself and on adjacent land.  The 
Square is not available for parking on Friday’s when the market meets, 
and this places a strain on other areas. 

•	 Car parking is also provided in association with the Saxon Hall, which 
can be used by visitors to the town centre.  Unfortunately this is fairly 
remote from much of the centre, and access, particularly for 
pedestrians is inconvenient and impossible for people with certain 
disabilities.  This car park is not very visible and there are concerns 
about possible vandalism resulting form the large numbers of young 
people who congregate in this area, making residents reluctant to use it  

•	 The signage for car parks within Raunds is not clear 

Rights of way 

•	 There are a number of bridleways and footpaths around Raunds, and 
in the town itself there are several lanes and alleyways which link 
different parts of the town. Some of these are unattractive and badly 
maintained and may even be dangerous, and a potential location for 

11 



anti-social behaviour. Currently they are unappealing and this 
discourages use, but with proper attention and promotion they could be 
become an important resource. 

Conservation 

•	 There are no designated Conservation Areas in Raunds, and few 
buildings ‘Listed’ because of their architectural or historic importance, 
the Church and Thorpe House being notable exceptions.  There are no 
statutory sites of nature conservation importance but the river valley 
east of the town is designated as a zone of local nature conservation 
interest. There are also several designated County Wildlife Sites and a 
number of important Ancient Monuments relating to Deserted Medieval 
Villages. 

•	 There are fifteen different Tree Preservation Orders within Raunds 
which represent single trees, groups of trees and whole woodlands, 
covering a many trees within Raunds. 

•	 Within the hinterland of Raunds are Stanwick Lakes. A Master Plan for 
the site has been prepared and is being implemented. The site is to be 
promoted as a visitor attraction with a variety of activities being 
promoted in different parts of the site which include fishing lakes, 
nature conservation areas, non-motorised water sports, recreational 
areas and a green route. A pedestrian and cycle link is being provided 
from the site through to Thrapston, and it is hoped that this will 
eventually be extended right through the District. This site has great 
potential to be the tourist hub of the whole area. 

2.5 Social & Community Considerations 

Population 

•	 Raunds is the second largest town within the district. 
•	 The Census estimate for 2001 was 8455, showing a population 

increase of 11.4% since 1991. However, the population of Raunds is 
not increasing as fast as the other towns within East Northamptonshire, 
such as Thrapston and Irthlingborough, where significantly more 
housing development has taken place in recent years 

•	 Population over retirement age is 13.9%, whereas the national average 
is 19%. 

•	 Pensioners living alone in Raunds is below the national average: 

Table 4: Percentages of pensioners living alone 

East National 
Saxon Windmill Northamptonshire Average 

Pensioners living 
alone 11.80% 10.80% 12.40% 14.40% 
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•	 The population under 16 years old within Raunds is 21.3% whereas the 
national average during the census was 20%. This higher than average 
amount of under 16s can be an issue when there are a lack of facilities 
within an area. Indeed, Raunds does have a problem with antisocial 
behaviour amongst juveniles. For example, in April 2003-March 2004 
there were 94 crimes reported of juvenile nuisance within Raunds 
(Source: Compass Audit Report, 2004), one of the highest levels in the 
district. 

Job Skills 

•	 The two Wards of Raunds are different in terms of their employment 
structure. Raunds Saxon has a large number of managers and 
professionals (18.5%); in fact, it has a higher average than East 
Northamptonshire (17.7%) and Great Britain (14.9%). However, 
Raunds Windmill has a low number of employment in the same sector 
(11.9%) but has a much higher number of employment within the 
skilled trade sector (16.1%), and again this is higher than the 
percentages in East Northamptonshire (13.8%) and Great Britain 
(11.8%). 

(Source: Census of Population, 2001) 

Crime 

•	 Anti-social behaviour by young people is the major cause of concern in 
the town. The Square is an area which gives rise to particular 
concerns and three groups have been identified from public meetings 
and consultations about the issue: 

1) Group 1 - aged 11-15 years 
2) Group 2 - aged 15-17 years 
3) Group 3 - aged 18+ years 

Activities by the 18 and over youths generate the greatest concerns 
and are responsible for anti-social behaviour with cars. Not only does 
Group 3 cause anti-social behaviour within the town centre, but they 
have caused such great concern over speeding on Marshalls Road. 
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Chart 1: Antisocial behaviour chart 

(Source: Compass Audit Report E03-04, 2004) 

Noticeably Raunds Saxon has 67 incidents of reported juvenile 
nuisance whereas Raunds Windmill only has 27. This is an interesting 
statistic when compared with employment skills which revealed that 
Raunds Saxon has a far higher number of managers and professionals 
than Raunds Windmill, but also much higher reported levels of 
nuisance. 

Anti-social behaviour in the form of vandalism is also rife within 
Raunds. The park area which surrounds the Town Council and Saxon 
Hall is regularly frequented by youngsters who cause much criminal 
damage (see picture 2 & 3): 
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Picture 2: Vandalism of the town council offices 

Picture 3: Graffiti on the town council offices 

•	 Raunds Saxon and Raunds Windmill were ranked 9th and 10th 

respectively in East Northamptonshire for the number of crimes per 
1000 population. Ringstead and Stanwick are also represented in this 
top 20 ranking of crimes per 1000 population:-
Raunds Saxon: 66.40 (rank: 9th) 
Raunds Windmill: 53.68 (rank: 10th) 
Ringstead: 59.59 (rank: 15th) 

15 



Stanwick: 24.54 (rank: 20th) 
•	 The number of burglaries in Raunds from April 2003-March 2004 was 

14, with the Saxon ward receiving the ninth highest rank in East 
Northamptonshire, with 9 of the 14 burglaries reported. 

•	  One of the most alarming crime figures is vehicle arson, and Raunds 
Saxon has the second highest number of vehicle arson crimes in the 
area with 15 car arsons recorded between April 2003 to March 2004. 

(Source: Compass Audit Report E03-04, 2004) 

Health 

•	 There is a divide within Raunds over how people describe their health. 
The 2001 Census asked people to describe their health by using one of 
the following terms, ‘good’, ‘fairly good’, or ‘not good.’ Raunds Windmill 
had only 66.1% of people describing their health as ‘good’, compared 
to 71.7% of people within Raunds Saxon. Raunds Windmill is below the 
East Northamptonshire average of 70.6% and below the England and 
Wales Average of 68.6%, whereas Raunds Saxon is above. These 
statistics may be influenced by the fact that Raunds Windmill has a 
greater percentage of 60 to 74 year olds (Windmill 12.2%, Saxon 
10.6%) and people aged 75 and over (7.3%, Saxon 6.8%). 

•	 The previous statistics reflect the results of those with a limiting long 
term illness within the area, and once more Raunds Windmill has the 
higher percentage with 16%, compared with 13.8% of Raunds Saxon. 
The 16% of Raunds Windmill is comparatively higher than the East 
Northamptonshire average of 15.2% but lower than the national 
average of 18.2%. 

(Source: Census of Population, 2001) 

•	 The Northamptonshire Heartland Primary Care Trust  (NHPCT) is 
responsible for National Health Service matters in the Raunds area The 
NHPCT’s main objectives in Northamptonshire are to: 

‘1. Reduce smoking by concerted action on smoking cessation activity 
2. Develop a ‘Falls’ primary prevention strategy 
3. Develop an exercise strategy for the whole population within NHPCT’ 

(Northamptonshire Heartlands Primary Care Trust, Public Health Annual 
Report 2003-2004) 

•	 The fire service classes Raunds as a ‘D’ risk area, which means that 
fire crews have 20 minutes to get to the scene of a fire. The police 
service classes Raunds as a rural area; subsequently they allocate 17 
minutes to respond to a call. ` 

•	 In East Northamptonshire, environmental health schemes are being 
introduced, two of which relate to Raunds. These are the ‘Working 
towards a smoke free community scheme,’ which two national chains 
with local outlets, McDonalds and BP are supporting, and the 
Heartbeat Award where Kingswood House Residential Home, SERVE, 
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and Ferns Residential Home are involved. Both schemes currently 
have low participation, rates and the non-smoking scheme is being 
promoted to the pubs and eating venues within Raunds. 

•	 The most frequent cause of complaint in relation to environmental 
health is with dog fouling issues. 

Housing and development 

•	 The majority of people within Raunds live within owner occupied 
properties (Saxon Ward 81.8% and Windmill Ward 80.4%), in either 
detached or semi-detached properties (Source: Census of Population, 
2001). 

•	 A survey in 1999 carried out by the East Northamptonshire Council 
showed that Raunds, including its hinterland, was an area in need of 
affordable housing. 

•	 In 2004, East Northamptonshire Council released a discussion paper 
called ‘Design for the Future’; this discussion paper outlined planning 
proposals for ‘Raunds and its surrounding areas.’ It outlined some 
general points about what proposals there were, and gave the 
opportunity for the public to write back and comment on them. Included 
in this paper were the recommendations made by the East 
Northamptonshire Growth Assessment, which specifically selected four 
different areas around Raunds which would have a ‘positive’ impact on 
the area. The paper introduced preliminary ideas on possible locations 
for future development, but this gave rise to local concerns which are 
set out in table five below: 

Table 5: Summary of responses from ‘Design for the Future, Raunds and 
surrounding areas; discussion paper, June 2004’ 

i. 	 The local village and the Raunds town centre High Street 
road systems not adequate enough to cope with a higher 
population; 

ii. 	 There is already not enough parking within Raunds town 
centre without having an increased number of visitors; 

iii. 	 There is not enough capacity regarding hospitals, houses, 
dentists already in the area without an additional increase in 
housing; 

iv. 	 The building proposals on farm land will make it impossible 
for this land to be reclaimed as working farm land in the 
future; 

v. 	 A great deal of wildlife will be lost with a new development; 
vi. 	 The town would lose more aesthetic value by eradicating 

what few rural boundaries are already present. 
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Sport and Leisure 

•	 The football teams within Raunds are Raunds Town Football Club and 
Raunds Tigers Football Club. Raunds Tigers is a team developed for 
boys and girls aged 5-15. 

•	 The sports centre at Manor school and Sports College is available for 
public use. At present Manor school and Sports College is developing a 
large gym facility which will open in 2005. This gym will also have use 
of a dance studio and a learning resource centre.  Hopefully, these new 
developments will provide high quality local facilities, reducing the need 
to travel from Raunds 

•	 There are also clubs such as Scouts and Brownies available but 

nothing for the elder juvenile age groups. 


•	 Raunds possesses a snooker club called ‘Raunds Cue Sport.’ The 
manager allows many of its younger customers to stay in the club 
throughout the evening, as long as they abide by the rules. 

•	 Preliminary consideration is being given to the development of a skate 
park, which might well be a useful diversionary activity for young 
people. 

•	 There are two playing fields/amenity grasslands within Raunds.  
•	 The park land around Saxon Hall has become overgrown and sheltered 

away from the high street due to the shrubs and trees making it quite 
an inhospitable place. Also, it is a gathering area for youths at night, an 
element of which have caused much vandalism and other anti-social 
behaviour. The way in which the area is managed needs to be 
considered. While gating and locking the area may deter people, it 
becomes a difficult management issue, especially if functions take 
place late in the evening in the Saxon Hall. 

Culture and heritage 

•	 Raunds has a public library but doesn’t have a theatre, cinema, art 
gallery or museum. 

•	 The Remembrance Day event held every year in November draws the 
most amount of people from within the community, with a turnout of up 
to 300 turnout. The centenary event was held in Raunds in May 2005, 
and was highly successful. It included a reconstruction of the boot 
makers walk through Raunds as well as producing an educational 
booklet about the heritage of the walk. 

•	 Raunds does not have a local newspaper/magazine where people can 
find out about what events, etc., are happening around the community. 
Stanwick and Hargrave have a joint news letter/paper called the 
Grapevine, and Ringstead has its own parish newsletter.  The East 
Northamptonshire Council’s fortnightly newspaper, the Nene valley 
News, is a useful vehicle to promote local events and activities and 
groups in the town could make greater use of this. 

•	 Mention has already been made of the important archaeological 
evidence identified in the area and the historical significance of the 
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Church. Promotion of these could help to boost cultural pride and 
identity 

2.6 Transport & Accessibility

Travel 

•	 The main transport link to Raunds is the A45 trunk road which runs on 
the West side of the town. The A45 provides easy access to 
Northampton as well as the A14 which leads onto the A1, M1 and M6. 
These good access roads link up to larger towns and cities such as 
Northampton, Peterborough, Coventry, Milton Keynes and London; 
making Raunds an ideal commuting location. However, the downside 
of an area being a good commuter base is that its amenities are either 
left undeveloped or unimproved, in favour of more housing, as much of 
the workforce travels out of the area to work. The following information 
shows the road distances to the nearest major cities: 

Table 6: Distances to the nearest major places from East 
Northamptonshire 

Place Distance 

Birmingham 66 Miles 
London 79 Miles 
Peterborough 21 miles 
Northampton 22 miles 
Coventry 46 miles 
Leicester 35 miles 

(Source: East Northamptonshire Business Directory, 2003/04) 

•	 The average distance people travel to work varies between the Wards. 
For Raunds Saxon it is 19 km and for Windmill Ward16km.  This 
greater distance for residents in the Saxon Ward may reflect the fact 
that a higher proportion of people in management roles live in this 
Ward, which perhaps encourages, or creates a need to travel further to 
work. In any event, what the statistics show is that as these are 
average distances, a large number of people travel away from the town 
to work, which must be to the detriment of the local economy and social 
structure of the town. 

•	 The nearest train station and National Coach Service is in 
Wellingborough, around 9 miles away. A local bus service, the Raunds 
Rover, runs through the centre of town and is designed for use by the 
elderly who cannot get from one part of town to another. However, the 
service is now well publicised. 

•	 The main bus stops within Raunds are in the town centre to the south 
of the Square. They are centrally located but they can cause 
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congestion and safety problems as they are both next to car parks, and 
when buses are collecting or dropping off passengers, they block the 
view for motorists exiting the car larks onto the road. 

Parking 

•	 The main parking areas are the two car parks in the centre, one on the 
Square and one adjacent to this on the south side of Marshalls Road. 
However, on a Friday the parking space on the Square is taken by the 
weekly market. Issues relating to car parking are considered in 
section 2.4 above. 
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Chapter 3 
The Partnership 

3.1 How the Partnership was created 

The promotion of the market town and the development of the action plans is 
best achieved by taking a Partnership approach.  The Countryside Agency 
has published recommendations regarding membership of a local Partnership 
which is shown in Table seven. 

Table 7: Possible organisations to involve in a Partnership 

(Source: Market Towns Healthcheck handbook; The Countryside Agency, 
2002) 
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During the preparatory stages of this healthcheck, potential partners were 
identified and a group the Future of Raunds (FOR) has now been set up to 
guide the work of the healthcheck and to develop and implement the Action 
plans. It is expected that the FOR group will evolve and that the membership 
and structure will change, but the initial group comprises the following: 

Future Of Raunds (FOR) Partnership 

Cllr Michelle Goring - East Northamptonshire East Northamptonshire 
Council & Raunds Town Council 
Richard Briley  - Head teacher Windmill Primary School 
Shena Bell - Vicar 
James Buckley – East Northamptonshire Council Raunds Healthcheck Co
ordinator 
Cllr Lisa Costello - East Northamptonshire Council & Raunds Town Council 
Mark Davis - Raunds Tigers Football Club 
Roxanne Dean - Sixth Form Forum 
Stephanie Jones - Sixth Form Forum  
Lee McBride- East Northamptonshire Police 
Lin Nightingale -Voluntary sector & community representative 
Channa Perry – Northamptonshire Heartland Primary Care Trust  
Keith Tindall - Co-operative Society Chief Executive 
Gil Walshaw - Neighbourhood Watch and community representative 
Paul Wingfield - Head teacher Manor School and Sports College 

The Partnership named itself FOR as they felt that this name would reflect its 
objectives to improve Raunds for the future. 

3.2 The role of the Partnership 

Defining the Partnership and its role 

The Civic Trust (2002) defines a market town Partnership as: 

‘A coalition of organisations who agree to work together for a common aim, or 
a set of compatible aims.’ 

So, what this means is that the Partnership in Raunds should be a group of 
people from different sectors of the town who all have the same objective of 
improving Raunds through the healthcheck and the action plan. Completion of 
the healthcheck allows the Partnership to decide what different projects are 
needed to be done within Raunds. Members will all have a common set of 
objectives and agree upon which projects are the most important, and what is 
the best way to go about achieving them; hence, the Partnership can elect 
different members or create working teams to use their specialist knowledge 
to research and achieve certain objectives. Members of the Partnership also 
have links to various groups such as Pub Watch, Northamptonshire Heartland 
Primary Care Trust and the Youth Council which can all provide an input to 
the Partnership, to help gain valuable advice and information. 
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The creation of a Partnership provides its members with a sense of 
ownership, which will hopefully in turn mean that the members will take pride 
in ‘their’ town and they will promote the healthcheck and action plans as a 
unique opportunity to make a difference in their own town. 

Working with the co-ordinator 

The Partnership should work closely with the healthcheck co-ordinator to 
decide what actions are best for the town. The chairman and the co-ordinator 
should keep in regular contact to arrange events, questionnaires and surveys. 
The Chairman and Partnership will need to work with the co-ordinator so the 
action plan for the town can be prepared as part of the outcomes from 
healthcheck process. 

Getting the community involved 

The co-ordinator and Partnership group will need to involve the wider 
community in the process to ensure that relevant information is collected and 
that the healthcheck and in particular the action plans represent the interest 
an aspirations of the community.  As the Partnership represents many 
different sectors from within the town, members can use their own influence 
and contacts to make inform and encourage participation in the process. 

Continuation of the Partnership 

It is important that the Partnership remains together and properly focused 
once the healthcheck is complete and the action plan implementation stage 
has been reached. The Partnership needs to monitor progress and review 
and revive the action plan on a continuous basis. It is imperative that the 
Partnership remains as collective and proactive as possible as it is the 
Partnership’s members who represent the interests of the town and should be 
co-ordinating and promoting activities which seek to achieve the objectives. 
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Chapter 4 
Public Consultation & Events 

4.1 Questionnaires 

To gain public opinion a number of questionnaires were designed to address 
the different views of the community and the businesses. All together three 
questionnaires were designed, one business, one pilot (for the public) and 
one public. The aims and results of these questionnaires can be seen in 
appendices 1 to 6. 

Aims of questionnaires 

The questionnaires were aimed at gaining the general opinion of the town 
over different issues covering economy, environment, social & community and 
transport & accessibility. From the questionnaires the group could then get 
ideas as to what projects could be created and then put forward to the public 
for voting at the events, so that the group could prioritise which projects the 
community of Raunds would like to see happen first. Overall, the 
questionnaires were very successful and helped the FOR Partnership to get a 
more factual grasp of what the local aspirations were. 

4.2 Events 

Events are used in this healthcheck process as a means of gaining public 
opinion. The events were therefore a public consultation exercise which 
evolved from the questionnaires. There were two public consultation events 
within the town, and one consultation event within Manor School in Raunds. 
The two public events were held on 11th and 12th March at Saxon Hall, and 
the school event was held on the 4th March at Manor School and Sports 
College. 

Saxon Hall events 11th & 12th March 

At these events the idea was to get public opinion on the projects raised by 
the questionnaires. The list of projects and the votes they received can be 
seen in appendix 7, and they helped the Partnership to prioritise each 
different project. 

Manor School and Sports College event 4th March 

At this event 15 young people from all different ages were invited to a focus 
group discussion where they were asked the question:-‘If they had £50,000 
what would they like to be seen done to Raunds?’ An example relating to 
improved parking was given to the pupils to help them along. The findings can 
be found in appendix 8 
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4.3 Findings from the events 

The main findings from the event can be seen in Appendices 7 and 8.  A total 
of 98 people came to the public consultation events and the most popular 
project they chose was for a ‘clean up’ campaign to be undertaken within the 
town. The FOR Partnership is of the view major projects could be 
encompassed by a feasibility study of the town. The processes, time scales 
and possible organisations involved with this feasibility study, and other 
projects not covered by such a study, can be seen in the Action Plan in the 
next chapter. 

4.4 Health issues 

The group thought that the final healthcheck questionnaire could not possibly 
cover all of the health issues which are present, so Heartlands Primary Care 
Trust, a member of the Partnership, was invited to put up an information stand 
at the public events to get a grasp of what health issues were present. Since 
the events, Heartlands PCT have realised that separate health events should 
be set up within Raunds to understand more fully health issues in the town. 
The PCT will therefore be working closely with the FOR Partnership to 
develop these events and strategies in the future. 
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Chapter 5 
FOR’s Vision 

5.1 Vision statement 

The group decided that the following should be their vision for Raunds 

FOR 
‘Enabling a safe, attractive and thriving community for both business and leisure’ 

NB: The ‘FOR’ emblem above the statement has yet to be developed as a logo which 
will ultimately replace this current emblem once it has been produced. 

5.2 Vision objectives 

Economy Vision 
- Attract more diverse businesses to the area (through the revamp of the town). 

- Hold a regular farmers/specialist market. 

- Offer more business support through concessions and advice 

- Create a promotional leaflet for businesses.


Environment Vision 
- Clean up town’s appearance. 
- Revamping the town centre (including the Square, Brook Street and High 

Street). 

Social & Community Vision 
- To tackle anti-social behaviour problems. 

- To set up more youth facilities. 

- To set up a newsletter. 

- Promote the tourism/heritage aspects of Raunds. 

- Improve health/ medical treatment facilities. 


Transport & Accessibility Vision 
- Improve the parking (through the revamp of the town centre) 

- Use different techniques to cope with the ‘boy racers’ within Raunds. 

- Improve public transport methods and information for the public.
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Chapter 6: The Action Plan


Action Project leaders Partners involved Outcome Time Scale 
Undertake at least one ENC FOR/RTC/ At least one regeneration project to be undertaken by March Year 1-2 
regeneration programme to Private sector/NCC 2007 
regenerate town centre 
Work in Partnership with CYPN Youth Service/ENC/ To identify a building and submit funding application for the Year 3 
service providers for young Connexions/NCC/ work to be done with the development of a  youth club by 2008 (Youth group 
people and the young people FOR/RTC/ forum is 
themselves to set up a youth Voluntary Sector ongoing) 
club and youth forum 
To develop a community ICT RCG ENC /Connexions An ICT centre provided for youth and community by 2007 Year 2 
centre /FOR 

Deliver 'Clean up' campaign FOR ENC/Private Sector/ To establish a Britain in Bloom group and submit an entry bid Year 2 
& Britain in Bloom Schools/Voluntary for next year’s competition by April 2007 

sector To deliver ‘Clean up' campaign by end of 2006 
To hold one specialist market FOR RTC/HFTC No. of specialist markets held- 1p/a Ongoing 
each year Customer satisfaction rate-% 
Campaign for the NCC MSSC/ FOR/RTC Application to be resubmitted by April 2008  Year 3 
resubmission of the 
application for the 
development of a footpath 
from Ringstead to Raunds  
Undertake needs study to RTP FOR/ ENC Needs study to be completed by 2007 Year 2 
help identify the transport 
issues within the Raunds area 
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Action Project leaders Partners involved Outcome Time Scale 
Re-establish chamber of FOR Public sector/ ENC/ To arrange a business meeting in Raunds to encourage the re- Year 1 
trade within Raunds NBP establishment of the Chamber of Trade by end of 2005  

To manage the speeding RA ENC / ENP To create a speed deterrent management scheme by 2008 Year 3 
traffic problem through a 
deterrent scheme. 
Utilise the potential of the RFT ENC/RTC/RDHS By 2008 to have a display of artefacts and heritage of Raunds Year 3 
Stanwick Lakes Development at Stanwick Lakes Development. 
to promote the heritage of 
Raunds 
Organise annual event e.g. FOR ENC/RTC The event to be organised by 2006 Ongoing 
festival within Raunds RCLF/RMF/ 

Voluntary sector 
Create a promotional FOR RTC/ Voluntary Directory to be completed by 2007 Year 2 
directory of services and sector/ Private 
businesses within the Raunds sector 
area 
To develop and promote MSSC ENC/RTC/FOR Publicity campaign to be compiled by 2007 Year 2 
leisure facilities at Manor 
School 
Produce a leaflet of all the ENC FOR/ RDHS/ Leaflet to be produced by the Aril 2006  Year 1 
tourism attractions with the 
Raunds area 
Set up a regular newsletter RA FOR/Voluntary 

sector/Private sector 
The newsletter to be set up by 2007 
This to be distributed on a quarterly basis to 3467 households

 Year 2 
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Key 

CCP: Cultural Community Partnerships 

CSCT: Community Safety Camera Team 

CYPN: Clubs for Young People Northamptonshire 

ENC: East Northamptonshire Council 

FOR: Future of Raunds Partnership 

HFTC: Higham Ferrers Town Council 

MSSC: Manor School and Sports College 

NCC: Northamptonshire County Council 

RA: Residents Association 

RCG: Raunds Church Group 

RFT: Rockingham Forest trust 

RDHS: Raunds and District History Society 

RTC: Raunds Town Council 

RTP: Rural Transport Partnership 
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_ _ 

_ _ 
__________ 

____ _ 
_ _ 
_ _ 
_ _ 
_ _ 

_________________________ 

_____________________ 

_ _ 
__________ 

_ _ 
__________ 

_ _ 
__________ 

_______________________________

_____________________________________

__________________________________
_____________________________________
_____________________________________
_____________________________________
_____________________________________

_____________________________________

_____________________________________

_____________________________________

Appendices 

Appendix 1 

Raunds business survey 

Information for the Raunds Healthcheck 

About your business 

Q1 What is the name of your company?
 ______________________________________________________________________ 

Q2 What is the main activity of your company? 
Manufacturing ............................................................................................................ � 

Office work ................................................................................................................ � 

Wholesaling............................................................................................................... � 

Distribution ................................................................................................................ � 

Retail ...................................................................................................................... � 

Other (please state) 

Please describe what your company 
manufactures, sells, etc. 

_______________________________________ 

Q3 How many people are employed by your company (at the premises)? 

Q4 Is your company....
 local ....................................................................................................................... � 
county wide .............................................................................................................. � 

 East Midlands wide (Leicestershire, Lincolnshire, etc.)............................................................. � 
UK wide (please state) 

Europe wide (please state) 

World wide (please state) 

Q5 Are your premises.... 
Owned freehold .......................................................................................................... � 

Leased/rented ............................................................................................................ � 
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_ _ 

_ _ 
__________ 

_ _ 
__________ 

_ _ 
__________ 

_ _ 
__________ 

_ _ 
__________ 

_____________________________

_____________________________________

_____________________________________

_____________________________________

_____________________________________

_____________________________________

Q6 If the premises are leased, how long is it for? 

Q7 Is your premises.... 
The sole premises of the company .................................................................................... � 

A head office.............................................................................................................. � 

A branch office ........................................................................................................... � 

A branch plant ............................................................................................................ � 

Other (please specify) 

Q8 Are the goods/services produced by your company mainly sold to.... 
other companies ......................................................................................................... � 

the general public ........................................................................................................ � 


Q9 Where are the goods-services of your company mainly sold? 
Within the District ........................................................................................................ � 

Within the County ........................................................................................................ � 

 East Midlands (Leicestershire, Nottinghamshire, etc.).............................................................. � 

Cambridgeshire .......................................................................................................... � 

Bedfordshire .............................................................................................................. � 

Milton Keynes ............................................................................................................ � 

Buckinghamshire......................................................................................................... � 

Oxfordshire ............................................................................................................... � 

West Midlands............................................................................................................ � 

Elsewhere in the UK (please state) 

Outside the UK (please state) 

Q10 Are the goods/services used by your company for your production process sourced mainly from.... 
Within the District ........................................................................................................ � 

Within the County ........................................................................................................ � 

East Midlands (Leicestershire, Nottinghamshire, etc.) .............................................................. � 

Cambridgeshire .......................................................................................................... � 

Bedfordshire .............................................................................................................. � 

Milton Keynes ............................................................................................................ � 

Buckinghamshire......................................................................................................... � 

Oxfordshire ............................................................................................................... � 

West Midlands............................................................................................................ � 

Elsewhere in the UK (please state) 

Outside the UK (please state) 
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_ _ 
_ _ 

_________ 
_ _ 

_ _ 
_ _ 

_________________________ 

_____________________________________
_____________________________________

______________________________
____________________________________

_____________________________________
_____________________________________

Q11	 How would you rate the importance of the following business elements? 1 being the least 
important and 5 being the most important. 

1 2 3 4 5 

Availability of a skilled labour supply  � � � � � 
Proximity of labour supply  � � � � � 
Availability of free or subsided business � � � � � 
advice and information

Availability of suitable premises
  � � � � � 
The cost of premises  � � � � � 
The cost of labour supply  � � � � � 
Accessibility by private car  � � � � � 
Accessibility by walking  � � � � � 
The surrounding physical environment  � � � � � 
Proximity of companies similar to yours  � � � � � 
Proximity of companies that are � � � � � 
complimentary to yours (e.g. suppliers)

The level of car parking
  � � � � � 

Other (please state) 

The business environment 

Q12	 What aspects of the surrounding environment do you consider are important? 1 being the least 
important and 5 being the most important. 

1 2 3 4 5 

Cleanliness  � � � � � 
Amount of green space  � � � � � 
Availability of local amenities (such as � � � � � 
variety of shops, local services, etc.)

Other (please state)
  � � � � � 

Q13	 Are there any barriers to the expansion of your company? If so,what are they (please tick where 
applicable): 

Availability of skilled staff................................................................................................ � 

Your current premises are too small ................................................................................... � 

Lack of larger premises/development land............................................................................ � 

Road links ................................................................................................................. � 

Other (please specify) 
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_ _ 
_ _ 

_________________________ 

_ _ 
_ _ 

_________________________ 

_ _ 
_ _ 

_________________________ 

_____________________________________
_____________________________________

_____________________________________
_____________________________________

_____________________________________
_____________________________________

Q14	 How many people within the company are employed in the following activities? 
Number of staff 

'Back office' work  � 

'Front office' work (e.g. reception, 
 � 
customer liaison)

Manufacturing/production line
  � 

Warehousing
  � 

Research and development
  � 

Sales  � 

Managerial positions
  � 

Other (please specify) 

Q15	 Why was the particular location/unit chosen to be the company premises? (please tick all that are 
applicable) 

Cost of premises ......................................................................................................... � 

Locational advantage .................................................................................................... � 

Character of local environment ......................................................................................... � 

Access to transport links ................................................................................................ � 

Particular building met the needs of the company ................................................................... � 

Other (please describe) 

Q16	 Why was Raunds chosen? (please tick all that are applicable) 
Locational advantage within the country .............................................................................. � 

Transport links............................................................................................................ � 

Proximity to suppliers .................................................................................................... � 

Proximity to labour supply............................................................................................... � 

Availability of labour supply ............................................................................................. � 

The company was started in the area ................................................................................. � 

General physical environment of the town ............................................................................ � 

Availability of services in the town ..................................................................................... � 

Cost of premises compared to other areas in the county ........................................................... � 

Cost of premises compared to other areas in the country .......................................................... � 

Cost of labour supply compared to other areas in the county ...................................................... � 

Cost of labour supply compared to other areas in the country ..................................................... � 

Other (please state) 
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_ _ 
_ _ 

_ _ 
_ _ 
_ _ 
_______ _ 

_ _ 

_ _ 
______ _ 
_ _ 
_ _ 

___________________ 
_ _ 

___ 

____________________________________________________________________
____________________________________________________________________

____________________________________________________________________
____________________________________________________________________
____________________________________________________________________

______________________________________________________________
___________________________________

____________________________________________________________________
_______________________________________________________________

____________________________________________________________________
____________________________________________________________________

___________________________________________________
____________________________________________________________________

Crime 

Q17 What types of crime, if any, have caused concern for your business?
 ______________________________________________________________________ 

_ 

Q18 Has your business suffered crime in the last 12 months? If so, what problems did you have 

Q19 What would you like to see done to reduce business crime in the area? 

Q20 How much would you estimate that crime has cost your business in the last 12 months? 
0-£500 ..................................................................................................................... � 

£500-£1,000 .............................................................................................................. � 

£1,000-£2,000 ............................................................................................................ � 

£2,000-£5,000 ............................................................................................................ � 

£5,000 & over............................................................................................................. � 


Thank you for taking time to complete this questionnaire 
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Appendix 2 

Raunds Business Survey Analysis 

1. Aims of the Business Survey

The main aim of the business survey was to discover what attracted the 
business owners to the area of Raunds, and whether business activity related 
primarily to serving the Raunds area or whether a wider market was targeted.  
Businesses might benefit from mutual support, such as through the local 
sourcing of materials and this would help to offset any decline in economic 
activity which is a feature of many market towns, especially tows providing 
primarily local goods and services which are within easy reach of larger 
centres. The survey also sought information on concerns that businesses 
might have about the environment, crime and the scope for the town to 
provide for businesses needs. 

2. Method 

30 questionnaires were handed out personally throughout the centre of 
Raunds (Brook Street, High Street & the Square). This was so the 
shop/business owners could be approached to discuss the healthcheck and 
its benefits, which would in turn hopefully provide a better completion of the 
questionnaire by the recipients. The businesses were then given five days to 
complete the questionnaire before they were collected 

3. Results 

In total 9 questionnaires (30%) were completed and returned. Analysis of the 
different sections was as follows: 

3.1 Activities of the business 
•	 Not surprisingly the main business activity within Raunds town centre is 

retail, all of which class themselves as a ‘local’ company who distribute 
their products to the general public (see chart 1) 
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Chart 1: Question 2 

What is the main activity of your company? 

Other 
Office work 

Retail 

3.2 The business environment 
•	 The vast majority of businesses which responded believed that the 

most important business elements for a successful company is to have: 
i. Accessibility by private car; 
ii. Accessibility by walking; 
iii. The level of car parking.  

•	 55.6% of the respondents believed that cleanliness and availability of 
local amenities were the most important elements for a successful of 
business environment. 

•	 Only 1 company believed that road links hindered their business 
opportunity to expand, whereas the majority (44.4%) believed that the 
premises being too small was the reason for this barrier to expansion. 

3.3 Crime 
•	 The individual responses to the question asking what kind of crime that 

the different companies had concerns with are as follows: 
i. 	 Damage & vandalism to property 
ii. 	 Vandalism & theft, general anti-social behaviour          
iii.	 Shop theft, break ins & vandalism 
iv. 	 Litter & vandalism 
v. 	 Vandalism 
vi. 	 Drugs, drinking & litter in the streets 
vii. Smashed windows, goods stolen from window        
viii. Ram raid and break in 
ix.	 Vandalism & anti-social behaviour     

•	 A third of the companies had suffered some form of crime in the 

previous 12 months. 


•	 These responses show that vandalism and anti-social behaviour 

appear consistently as issues of concern. 
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4. Conclusions 

4.1 Activities of the business 
•	 It is to be expected that the majority of business activity in the centre of 

a small market town like Raunds relates to the retail sector. There is 
concern in this sector that the economic stability of the town centre is 
under threat, and although the firms responding to the questionnaire 
indicated that they did the majority of their business with local people, 
and did not attract shoppers from a wider area, this suggests that local 
support is not sufficient to sustain even the current level of economic 
activity. One conclusion here might be that the attractiveness of 
nearby larger centres diverts local trade away from the town, and 
shops will therefore struggle to compete with these centres as they 
grow, unless action is taken to create a safer and more attractive 
environment which will encourage more local trade and may even 
attract people from outside. 

4.2 The business environment 
•	 Companies often look at a range of factors when deciding where to 

locate. Although local businesses responding to the questionnaire had 
strong beliefs that a site with good access, close to other services and 
amenities and in a clean environment are important factors.  Some 
admitted that their businesses were so long established that these 
were not the factors which originally influenced their decision.  

4.3 Crime 
•	 The main cause for concern for businesses is vandalism, as they fear 

their shop premises being targeted, or it has been a target in the past. 
•	 Quite a high percentage of shops had been a victim of crime during the 

last 12 months (33.3%), which may explain why a large proportion of 
businesses stated that they would like to see more police on the streets 
However, two did state that they would like to see CCTV within 
Raunds; CCTV is being introduced to Raunds in the very near future, 
emphasising the fact that the public are still not aware of certain issues 
which are being dealt with by both the town East Northamptonshire 
Council. 
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_ _ 
__________ 

_ _ 
____________ 

_____________________________________

_____________________________________

Appendix 3 

Improvements for Raunds 
Questionnaire for the Raunds Healthcheck & the Co-operative Society 

Public Transport 

Q1 Did you use public transport today? 
Yes ........................................................................................................................ � 
No (please sate form of transport) 

Q2 How often do you use public transport? 
Every day ................................................................................................................. � 

More than once a week ................................................................................................. � 

Once a week ............................................................................................................. � 

Once a month ............................................................................................................ � 

Other amount............................................................................................................. � 

Never ...................................................................................................................... � 


Q3 How easy is it to get information on public transport? 
Not easy Quite easy Easy Very easy Extremely easy 

Getting information for public transport � � � � � 
is....

Q4 Have you used the Co-op car park today? 
Yes ........................................................................................................................ � 

No, walked or taken public transport to the shop .................................................................... � 

No, parked somewhere else............................................................................................ � 


Q5 Where did you park? 
The Square ............................................................................................................... � 

On the road ............................................................................................................... � 

Other (please state) 

Your opinions of Raunds 

Q6 Overall, do you shop more within Raunds or outside Raunds 
Raunds .................................................................................................................... � 

Outside Raunds .......................................................................................................... � 
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_ _ 
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___ _ 
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_ _ 

_ _ 
_ _ 

________ 
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______________________________________
______________________________________
______________________________________

_________________________________

____________________________________________________________________
____________________________________________________________________

__________________________________________________________________
____________________________________________________________________

___________________________________

____________________________________________________________________
____________________________________________________________________

______________________________________________________________
___________________________________

Q7 Which area/street in Raunds would you say was the town centre of Raunds ? 
The Square ...............................................................................................................
  � 
Brook Street ..............................................................................................................  � 
Town Council Offices....................................................................................................  � 
High Street................................................................................................................  � 
Other (please state) 

Q8 How would you rate the overall appearance of Raunds? 
Very Unattractive OK Attractive Very attractive 

unattractive 
The overall appearance of Raunds is....  � � � � � 

Q9 Which areas or buildings within the town would you say are unattractive? (please list) 

Q10 Are you aware of any tourist attractions within Raunds?
 ______________________________________________________________________ 

Q11 What do you think about the provision of the facilities below? 
Very poor Poor OK Good Very good 

Roads  � � � � � 
Footpaths  � � � � � 
Pavements  � � � � � 
Street lighting  � � � � � 
Disability access  � � � � � 
Cycle paths  � � � � � 

Q12 What do you think about the condition of the facilities below? 
Very poor Poor OK Good Very good 

Roads  � � � � � 
Footpaths  � � � � � 
Pavements  � � � � � 
Street lighting  � � � � � 
Disability access  � � � � � 
Cycle paths  � � � � � 
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_________________________ 

_____________________________________
_____________________________________
_____________________________________
_____________________________________
_____________________________________

_____________________________________
_____________________________________
_____________________________________
_____________________________________
_____________________________________

_____________________________________
_____________________________________
_____________________________________
_____________________________________
_____________________________________
_____________________________________
_____________________________________

Q13 Overall what do you think the town needs? 
Doesn't need Needs 

More shops  � � 
More housing  � � 
More roadside Raunds welcoming signs  � � 
Youth drop in centre
More sports fields
Leisure centre
More pubs
More restaurants
Internet café
Improved street conditions
More public transport routes

Other (please list) 

� � 
� � 
� � 
� � 
� � 
� � 
� � 
� � 

Crime 

Q14 Have you ever witnessed or been a victim of any of the following crimes? 
Vandalism................................................................................................................. � 

Car crime ................................................................................................................. � 

Burglaries ................................................................................................................. � 

Violent offences .......................................................................................................... � 

Arson ...................................................................................................................... � 

Cars speeding ............................................................................................................ � 

Drunk and disorderly .................................................................................................... � 

Underage drinking ....................................................................................................... � 
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_________________________ 
_ _ 
_ _ 
_ _ 

_ _ 
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_____________________________________
_____________________________________
_____________________________________
_____________________________________
_____________________________________

_____________________________________
_____________________________________
_____________________________________

____________________________________

___________________________________

Other Juvenile Nuisance (please state) 

Other (please list) 

About you 

Please note that you do not have to answer the following questions 

Q15 Gender 
Male ....................................................................................................................... � 

Female .................................................................................................................... � 


Q16 Marital Status 
Married .................................................................................................................... � 

Single...................................................................................................................... � 


Q17 Which age group applies to yourself? 
15 & Under................................................................................................................ � 

16-24 ...................................................................................................................... � 

25-34 ...................................................................................................................... � 

35-44 ...................................................................................................................... � 

45-54 ...................................................................................................................... � 

55-64 ...................................................................................................................... � 

65+......................................................................................................................... � 


Q18 Do you live in the Raunds area? 
Yes ........................................................................................................................ � 
No (Please state area of residence) 

Q19 Are you currently.... 
In full time work .......................................................................................................... � 

In part time work ......................................................................................................... � 

In full time education..................................................................................................... � 

Other ...................................................................................................................... � 


46




_ _ 
__________ 

_____________________________________

Confidential 

How do we make sure that we treat everyone fairly? The information we ask for helps us check that we treat all 
groups fairly and do not discriminate against you. Please note that you do not have to fill in the monitoring 

information (questions 20 &21). 

Q20 Ethnic origin 
White British ........................................ � Black African ....................................... � 
White Irish .......................................... � Chinese ............................................. � 
Asian Indian ........................................ � Mixed white & Back Caribbean................... � 
Asian Pakistani ..................................... � Mixed White & Black African ..................... � 
Asian Bangladeshi ................................. � Mixed White & Asian .............................. � 
Black Caribbean ................................... � 
Other (please state) 

Q21 Disability 
Disabled................................................................................................................... � 

Not disabled .............................................................................................................. � 


Thank you for taking time to complete this questionnaire 
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Appendix 4 

Raunds Healthcheck Questionnaire 
A questionnaire for the Future Of Raunds (FOR) Partnership 

Your opinions of Raunds 
Q1	 How do you rate the following aspects of Raunds? (please tick)

Very Poor Poor OK Good Very Good 

Appearance of Raunds  � � � � � 
Street lighting  � � � � � 
Amount of greenery within the town (i.e. � � � � � 
plants, trees, etc)

Pavement conditions  � � � � � 

Local parks  � � � � � 
Road system in and around Raunds  � � � � � 
Parking  � � � � � 
Range of shops  � � � � � 
Job opportunities  � 
Bus service  � 

Provision of bins � 

Healthcare 


� � � � 
� � � � 
� � � � 

� � � � � 

Q2	 What types of businesses/outlets would you like to see opening in Raunds? (please tick those you 
think apply) 

Restaurants ...................  � Clothes shops .................  � Vets ............................  � 

More pubs..................... Grocery stores ................  � Cinema ........................  �
� 
Other (please state) 

Q3	 How would you increase people's awareness of Raunds' heritage? (please tick those you think 
apply) 

Annual festival/carnival ........................... Entrance signs to the town to include 
� 	 � 
information about Raunds being home of the 
army boot ...........................................

Regular newsletter ................................ All of those options mentioned ................... �
� 

Central monument within town centre ..........  � 

Other (please state) 

Q4	 How would you tackle the anti-social behaviour problem within Raunds? ( please tick those you 
think apply) 

More street wardens, specials, etc. .................................................................................... � 

More youth facilities...................................................................................................... � 

Education through schools.............................................................................................. � 

Creating an active youth group ......................................................................................... � 

All of the above........................................................................................................... � 

Other (please state) 
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Q5	 Have you ever witnessed or been a victim of any of the following crimes?     
(please tick those you think apply) 

Vandalism .....................  � Violent offences ...............  � Drunk and disorderly.........
 � 
Car crime......................  � Arson ...........................  � Underage drinking ...........  � 
Burglaries ..................... Cars speeding.................  �� 
Other Juvenile Nuisance (please state) 

Q6	 In you opinion, which area/place needs a major revamp? (please tick those you think apply) 
Brook Street ..................  � The Square ....................  � All of those options 
 � 

mentioned .....................

High Street .................... Entrances to the town ........  �
� 
Other please state 

About you 

Q7	 Gender 
Male ................................................. � Female .............................................. � 


Q8	 Which age group applies to yourself? 
15 & Under..................... � 35-44...........................  � 65+.............................. � 

16-24 ........................... � 45-54...........................  � 

25-34 ........................... � 55-64...........................  � 


Confidential 

How do we make sure that we treat everyone fairly? The information we ask for helps us check that we treat all 
groups fairly and do not discriminate against you. Please note that you do not have to fill in the monitoring 

information (questions 10 & 11). 

Q9	 Ethnic origin 
White British ..................  � Asian Bangladeshi............  � Mixed white & Back 
 � 

Caribbean .....................

White Irish.....................  � Black Caribbean ..............  � Mixed White & Black African  � 

Asian Indian...................  � Black African ..................  � Mixed White & Asian.........  � 

Asian Pakistani ...............  � Chinese ........................  � 

Other (please state) 

Q10	 Disability 
Disabled........................ � Not disabled...................  � 
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Appendix 5 

Raunds Healthcheck Questionnaire 

1. Aims of the questionnaire 

This questionnaire was designed by the Partnership based on the results and 
experience gained with the pilot questionnaire. A consideration when 
designing the final questionnaire was not to make it too long; it was decided 
that this questionnaire was to only take up one double sided sheet of  A4 
paper. Again this questionnaire was based on obtaining information and 
opinions relating to the different sectors involved with the healthcheck 
process: 

i. Economy 
ii. Environment 
iii. Social & Community 
iv. Transport & Accessibility 

The results of this final questionnaire gave the FOR Partnership the ideas for 
the public consultation events held on the 11th and 12th March, and ultimately 
projects for the Action Plan. 

2. Method 

In total 480 questionnaires were distributed either by members of the FOR 
Partnership or at the Co-operative store in Raunds  

3. Results 

The return rate from the questionnaires was 231 out of 480, this worked out to 
be 48%, a very encouraging response which was nearly half of what was 
distributed. 

3.1 Rating different aspects of Raunds 
•	 Possibly the most noticeable point made from the questionnaire was 

that 46.3% of people thought that the appearance of Raunds was poor. 
This was the highest selection in any category in question 1. 

•	 The second highest negative aspect of Raunds was that 42.4% of 
people believed that the amount of greenery within the town was poor. 

•	 In terms of businesses, 81% of people wanted to see clothes shops 
opening in Raunds, which displays the gap in the retail market for such 
shops in the town. The second highest choice was for a cinema. There 
was also a lot of references to the need for cafés, shoe shops and a 
swimming pool. 

3.2 Revamping the town and its heritage awareness 
•	 From the options raised in question 6 of the survey, 45.9% of the 

people who answered said that they would like all of the places 
mentioned to undergo a major revamp. This shows that there is not one 
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definined area in the centre of Raunds, but the whole centre itself 
needs to be improved. 

•	 A  popular option for an area to be revamped was the Square which 
received 29% of votes. 

•	 The need to acknowledge Raunds’ association with its leather 
processing heritage was acknowledged with 38% of people showing 
interest in providing entrance signs to the town linked to the army boot 
history of Raunds with support for an annual festival/carnival coming a 
close second with 35.5%. 

3.3 Crime in Raunds 
•	 By far the largest concern is that 74.5% of respondents have been a 

witness to, or victim of, car speeding. Options to deal with this might 
include education, traffic calming, speed cameras or a combination of 
all. 

•	 Underage drinking and vandalism came second and third respectively, 
and are possibly linked to juvenile nuisance. 

•	 Over half of the respondents selected all of the options for ways of 
tackling anti-social behaviour, as well as wanting a parental 
responsibility scheme introduced for juvenile anti-social behaviour. 

3.4 Demographics 
•	 Overall there was a good range of respondents answering from all of 

the age groups: 
i. 15 & Under:  8.2% 
ii. 16-24: 	 6.9% 
iii. 25-34: 	 7.8% 
iv. 35-44: 	 12.6% 
v. 45.54: 	 19.9% 
vi. 55-64: 	 19.5% 
vii. 65+: 	 21.6% 

•	 Again, the majority of respondents came from the 55 and over 
categories, but unlike the previous pilot survey, they did not dominate 
the responses. 

4. Conclusions 

4.1 Rating different aspects of Raunds 
•	 Generally, the respondents are unhappy with the general appearance 

of Raunds and the lack of businesses/retail options. 

4.2 Revamping the town and its heritage awareness 
•	 To further confirm the previous point the majority of the responses 

wanted the whole of the town centre and entrances to the town to be 
improved. This included having information about Raunds’ connection 
to the army boot to be included on the entrance signs to the town. 
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4.3 Crime in Raunds 
•	 Most concern is expressed about cars speeding. Other crimes which 

arose from the questionnaires (drunk and disorderly and vandalism) 
emphasise the anti-social behaviour problem the town has. What these 
crime answers show is that there is a need for diversionary activities, 
including facilities for the youth as well as a need for more education on 
speeding, underage drinking, binge drinking and other anti social 
activities. 

4.4 Demographics 
•	 The good range of respondents shows that all age ranges are 

interested in the regeneration of Raunds, and realise that there are 
issues which need to be dealt with. Also, the questionnaires have 
shown that people are enthusiastic when they have their chance to 
display their feelings on certain issues. 
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Appendix 6 

FOR consultation events: 
projects results list 

Project Ranking Project Number Project Name Number of votes Project sector 

1 10 'Clean up' Campaign within town 66 Environment 
2 5 Try to attract more diverse businesses to the area 60 Economy 
3 3 Hold a regular farmers market 55 Economy 
4 27 Improve parking within the town 48 Transport & Accessibility 
5 19 Introduce parental responsibility scheme for anti-social behaviour problems 47 Social & Community 
5 22 Set up a youth club facility 47 Social & Community 
6 31 Traffic calming chicanes 37 Transport & Accessibility 
7 26 Gain funding for footpath from Ringstead to Raunds 36 Transport & Accessibility 
7 7 Revamp the Square 36 Environment 
8 23 Create a swimming pool in Raunds 35 Social & Community 
9 2 Give business rate concessions for current shops and prospective tenants 33 Economy 

10 29 Night bus and community bus for the public of Raunds 32 Transport & Accessibility 
11 12 Improve local parks 31 Environment 
11 8 Improve pavement conditions 31 Environment 
12 4 Offer more business support to the businesses in Raunds 30 Economy 
13 13 More greenery (e.g. Britain in Bloom) 22 Environment 
14 30 Public trained to use speed cameras around town 16 Transport & Accessibility 
15 20 Looking into using community workers for projects (e.g. clearance of graffiti) 14 Social & Community 
15 14 Set up a youth group with members of the community 14 Social & Community 
16 25 Improve information on public transport 13 Transport & Accessibility 
17 24 Create a heritage centre in Raunds 10 Social & Community 
17 28 Taxi Service 10 Social & Community 
18 21 Organise annual festivals within the town 9 Social & Community 
18 1 To create a business forum/chamber of trade within Raunds 9 Social & Community 
19 11 Central monument within town 7 Environment 
19 6 Create a promotional business leaflet for Raunds 7 Economy 
19 18 Promote facilities of Manor High School throughout town 7 Social & Community 
20 9 Improve signage around town 5 Environment 
20 17 Promote the Church as a tourist attraction 5 Social & Community 
21 16 Promote historic trail through the town 2 Social & Community 
21 15 Set up a regular newsletter 2 Social & Community 
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Appendix 7 

Focus group at Manor School 

1. Cinema (x6). 2. Youth centre/cyber cafe (x5). 
3. Better shops. 4. Bowling. 
5. Recreate the Rec (amenity 6. More police (x3). 

grassland area) (x3). 
7. More tournaments in Raunds 8. Skate Park (x2). 

for sports (x3). 
9. Cricket pitch (x3). 10. Football pitch. 
11. Darts and snooker facilities. 12. Better park with for example 

football pitch and goals with 
nets (x2). 

13. Sports shops. 14. Café to eat in. 
15. Badminton club. 16. Underage gym (x2). 
17. Game (arcade) room. 18. More parking (x2). 
19. More dustbins (x2). 20. Indoor facilities for football, etc. 
21. Astroturf for all sports. 22. More shops (x2). 
23. Boxing club. 
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